Luxury Cruise News

Luxury Cruise News is a bi-weekly e-mail newsletter that reaches 300,000 upscale cruise enthusiasts. These
readers are veteran cruisers, many of whom are actively planning their next cruise. Each issue of this easy-
to-read newsletter provides editorial perspective and travel

recommendations on a single cruise topic such as: In This issue:
New Ships, Australia/New Zealand, Bermuda, Spas at Sea, = , :
Holiday Cruises and much more. llelI‘g ruise [\ews
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This month we are conducting our semi-annual Reader Survey. Your
opinions help us plan future issues of Luxury Cruise News. plus you
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Intriguing Itineraries

Celebrity Cruises — "Savor the Caribbean 2007"

2007 Sailing Dates: January 7, 14, 21; February 18, 25;
March 4

Number of Nights: 7

) Holland America Line
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VIEW ITINERARIES >>

FRESH SUBSCRIBER FILE AND DYNAMIC UPDATING

the Caribbean
provides seven
Mith itineraries

e 100% opt-in
¢ Niche audience = highly engaged readers
e Inactive readers dropped after 6 months

UNIQUE ADVERTISING OPPORTUNITIES

e Weekly subscriber updates e Geographic and Behavioral targeting

e 100% CAN SPAM compliant e Pre and post-campaign research

e Rigorous list hygiene = high open and click rates * e Custom publishing opportunities and integrated
e Average open rate: 28% content
e Average click through rate: 3.13% * Exclusive sponsorships

e Targeted Solo e-mail blasts sent to readers
e Postal lists also available

For more information please e-mail: sales@ttandk.com
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ADVERTISING OPPORTUNITIES

Sponsorship
Advertisers get maximum ad ex-
posure and can ‘own’ issue with

our sponsorship opportunities.
Sponsors get top banner ad plus Lﬁ (~ ; \[ s
at lease one additional -uxury Uruise [News
placement.
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Newsletter Banner Ads ¢

Multiple ad placements are available in each
issue. Our uncluttered design ensures that 300x250
ads are seen and acted upon by readers.

[ﬁ C | N Special Edition Newsletters
s B i RS Special Edition Featuring a single advertiser,
Hineraries to Gt Excited Over in 2007 _ these special issues with

'advertorial’ format (written by
Luxury Cruise News) provide
greater visibility and an oppor-
tunity to relay detailed product 468x60
information. An ad from the
sponsor is also included. A
limited number of special edi-
tions are published annually.
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Luxury Cruise News

Solo E-Mails
Target a specific group of readers with a dedicated
e-mail.

Different cruise ‘destination’ selects are available |
including: Alaska, Antarctica, Baltic, Bermuda, Carib-
bean, Europe, Hawaii, Mediterranean, New Eng-
land, Mexico, Norway, Panama Canal, South Pacific,
Transoceanic, World Cruises, Small Ship Cruises
and more.

ADVERTISERS INCLUDE:

e QOceania Cruises

e (Celebrity Cruises e Holland America
e (osta Cruises e Majestic America
e Crystal Cruises e Hurtigruten (formerly
e Discovery World Cruises Norwegian Coastal Voy-
o Cruise West age)
e  Photoworks e SeaDream Yacht Club
e  Swan Hellenic e Azamara Cruises
e Verizon Wireless * Starwood Card from
e Morningstar Am .er|ca|.1 Expre§s

. e Viking River Cruises
e Lindblad
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Cruise Experts

Perfection at every

turn, that's
Celebrity Solsti

Expertly designed with you in mind —
Celebrity Solstice.

Celebrity Cruises is proud to introducs you to the newest addition to aur tap-rated flest — Celabrity
Solstice. Filled with luxury at every tumn, Celebrity Solstice will provide a vacation experience of
distinctive style and elegance. utilizing design elements that are beyond extraordinary

We invite you to take a sneak peek at what awaits you on board Celebrity Solstice:

= Mo Celebrity ship has more innovative or spacious staterooms than
| R Celebrity Solstice

« Our new Agua Class staterooms provide unlimited access ta the
Relaxation Room and Persian Garden in AquaSpa for the ultimate in
relaxation and pampering. You'l also enjoy exclusive dining in our
onboard specialty restaurant, Blu

« Innovative and luxurious, the entertainment venues aboard Celebrity
Solstice impress even the most discerning travelers.

» Celebrity is collaborating with the world's premier glass museum, The
Corning Museum of Glass. to creats an industry-first aboard Solstice
class ships - a unique and exciting Hot Glass Show =

Sailing from Ft. Lauderdale to the Caribbean, you can be one of the first to experience
our newest class of ships when Celebrity Solstice begins sailing December 14, 2008 - April
12, 2009.
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Call your travel Agent or a Celebrity Vacation Planner
at 888-305-9153, 8:00AM to Midnight- 7 days a week.
Become one of our Celebrity Insiders and you can receive
the latest updates regarding Celebrity and Celebrity Solstice. | signUp_g
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Thomas, Townsend & Kent (www.thomastownsendandkent.com) publishes niche e-mail newsletters that focus on specific interests
including travel, art, cruising and consumer electronics. In addition to advertising in these well-read e-publications, marketers can
take advantage of geo-targeting, behavioral targeting, pre-and post campaign research studies, custom publishing opportunities,

e-mail and postal list rental.

Also published by Thomas, Townsend & Kent:

A lguide HomeElectrorics Journal
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